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SALES &
MARKETING




ADVISORS EXCEL
INSPIRE FINANCIAL IDENTITY KIT

Sales & Marketing / Collateral Material / 004 / Stationery Package / Single or Multiple Pieces
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ADVISORS EXCEL
b @ ANDERSON ADVISORS IDENTITY KIT

Sales & Marketing / Collateral Material / 004 / Stationery Package / Single or Multiple Pieces




‘ MC/ALILLEN
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ADVISORS EXCEL
McMULLEN FINANCIAL IDENTIY KIT

Sales & Marketing / Collateral Material / 004 / Stationery Package / Single or Multiple Pieces
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ADVISORS EXCEL
LAYMAN LEWIS IDENTITY KIT

Sales & Marketing / Collateral Material / 004 / Stationery Package / Single or Multiple Pieces




ADVISORS EXCEL
CILLO WEALTH MGMT IDENTITY KIT

Sales & Marketing / Collateral Material / 004 / Stationery Package / Single or Multiple Pieces
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ADVISORS EXCEL
/0@ ROTED CUSTOM TEAM BOOKLET

Sales & Marketing / Collateral Material / 007 / Brochure / 007A / Single Unit ,/f
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ADVISORS EXCEL
WILLIAMS FINANCIAL IT'S TIME MAILER

Sales & Marketing / Direct Marketing / 010 / Direct Mail / 010A / Flat / Single Unit




PRINT
ADVERTISING




SILYER AAED

CAPITOL FEDERAL
@ CAPITOL FEDERAL PLAYING CARDS

Print Advertising / Branded Content & Entertainment / 014 / Any Print Medium



> 777 TOPEKA & Print Advertising -
@ b ‘ Is’l-l!IABle.i\ICE?JCBOR%F{YY Branded Content & Entertainment H Ol | d ay Ca rd

014 | Any Print Medium

This holiday card was mailed to
stakeholders and friends of the
Topeka and Shawnee County
Public Library. The word “joy”

is used because it is one of the
library’s five main areas of focus
in it's 5-year strategic plan.

This card also includes a surprise
tear-off bookmark as a gift that
can be enjoyed beyond the
holidays.

BONUS PERFORATED
TEAR-OFF BOOKMARK

&
! 5X7 CARD & ENVELOPE PRINT

TOPEKA & SHAWNEE COUNTY PUBLIC LIBRARY
HOLIDAY CARD

Print Advertising / Branded Content & Entertainment / 014 / Any Print Medium




OUT-OF-HOME &
AMBIENT MEDIA




B SILVER AARD

TOPEKA & SHAWNEE COUNTY PUBLIC LIBRARY
/4@ THE FLOOR 1S LAVA EXHIBIT

Out-of-Home & Ambient Media / Ambient Media / 016 / Installations / 016A / Single Installation —
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’  GALLERY lijl.

VIEW FROM LEFT VIEW FROM RIGHT

TOPEKA & SHAWNEE COUNTY PUBLIC LIBRARY
IMMERSED: GALLERY EXHIBIT P

Out-of-Home & Ambient Media / Ambient Media / 016 / Installations / 016A / Single Installa/t/_i/un/"’ff;/ 4

GOLD AARD




[

: I 3)) = o IJ

STORIES = Sortin

AFRICAN AMERICAN
TOPEKA BEFORE
AND AFTER BROWN

FEB23-MAY 19 =

ENTRANCE TO GALLERY - GRAPHIC PRINTED ON LARGE FORMAT EPSON PRINTER IN-HOUSE IN SECTIONS
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ONLINE /
INTERACTIVE




% Sharing, learning

% and growing in fun,

% creative ways that
improve our communities.
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LAWRENCE DESIGN COMPANY
TOPEKA ADFED WEBSITE

Online/Interactive / Websites / 021 / Websites / 021A / Consumer




SILYER AARD

ADVISORS EXCEL
A@ WILSON FINANCIAL GROUP WEBSITE

Online/Interactive / Websites / 021 / Websites / 021A / Consumer




ADVISORS EXCEL
GUERRA WEALTH ADVISORS WEBSITE

Online/Interactive / Websites / 021 / Websites / 021A / Consumer




Two birds. One solution. Go ahead. Make yourself at home.

4 + Risi s
A partner for your wealth
and mental health. A
e Biggast bl sl o i Mg 1 MORTGAGE FREE LIFE

° | SOARHIGHER

in Your Financial Future

ADVISORS EXCEL
MORTGAGE FREE LIFE WEBSITE

Online/Interactive / Websites / 021 / Websites / 021A / Consumer




NAVIGATE RETIREMENT
WITH CONFIDENCE
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ADVISORS EXCEL
SPYRNAL FINANCIAL GROUP WEBSITE

Online/Interactive / Websites / 021 / Websites / 021A / Consumer




althstrategies.com ¥ & Incognito  New Chrome available 4

Q ARMOR Home About Services Event Contact
WEALTH STRATEGIES = —

i,

Creating Clarity for i
Your Retirement Quest .

Forge an ironclad strategy and take the first
step toward seizing the day in retirement.

Get Started

Jb

SILYER AWARD

ADVISORS EXCEL
A@ ARMOR WEALTH STRATEGIES WEBSITE

Online/Interactive / Websites / 021 / Websites / 021A / Consumer
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ADVISORS EXCEL

ADVISORS EXCEL WEBSITE

Online/Interactive / Websites / 021 / Websites / 021A / Consumer



Are you afinancial advisor in growth mode who's putting yourself last — (eddlr\g more marketing, more hours, more clients,
ultimately not growing your bottom line? Or not growing it as fast as you'd like? y
é‘
1 24
.

APRIL 2-4, 2025 o TOPEKA, KANSAS

ADVISORS EXCEL
PATHZPROFIT WEBSITE

Online/Interactive / Websites / 021 / Websites / 021A / Consumer




@ WEONESDAY, JAN. 15 = FRIDAY, JAN. 17, 2025
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ABOUT LOCATION SCHEDULE HISTORY QUALIFICATIONS SPEAKERS GIVING \ /

E HONORING A LEGACY e i

CELEBRATING WHAT.COMES NEXT

sovisors ExceL [
WS0S WEBSITE

Online/Interactive / Websites / 021 / Websites / 021A / Consumer




S ¢ Your Future
:‘ ‘ 1 GADAU

Looks Bright

ADVISORS EXCEL
A\@ GADAU FINANCIAL GROUP WEBSITE

Online/Interactive / Websites / 021 / Websites / 021A / Consumer




YourFuture Is Our Full Foeus
0 EXPLORE YOUR
RETIREMENT LIFE

ADVISORS EXCEL
ANDERSON ADVISORS WEBSITE

Online/Interactive / Websites / 021 / Websites / 021A / Consumer




BOLD AWARD

KANSAS DEPARTMENT OF COMMERCE
& KS DEPARTMENT OF COMMERCE WEBSITE

Online/Interactive / Websites / 021 / Websites / 021A / Consumer



//;\\\ LAYMAN Lew;s

HOME asour  semces

PURSUE YOUR PEACE IN

PEACE OUT IN
RETIREMENT

ADVISORS EXCEL
LAYMAN LEWIS FINANCIAL GROUP

Online/Interactive / Websites / 021 / Websites / 021A / Consumer




= MENU

PFS Cares

Novigat your Medicare options ond find the right i for

INSTANT DOWNLOAD

The Mountain Approach

Are you propared for the next phase of retiroment?

To confidently rappel down the reticement summit,
You need goor ond a guide, but what olso?
Download this 12+page guide to discover:

01
Chart a Course
TQVNEWX.HORIZONS < ¥ alone? (14
FS M  our strategios help families chort. oo

INSTANT DOWNLOAD.
The Mountain Approach

Are you propared for tho next phase of etirement?

guide, but what etse? Download this 12-pogo guide to discover:

Getting Started is Easy as

01
1-2-3 today.
PREPARE
O vkt cu oo 10 srpiors oo nowds ar oo 020

Yout reticoment priorities, both financiol and

ULD

02 FRAME 03 vhere totum forfinanciol guidonce.
Using The SMAR.T. Approach, wo'l craft o

e E=EEa

03 SUPPORT

g pr
ongoing attention and support to help omid ife's
changes.

ADVISORS EXCEL
A@ PFS WEALTH MANAGEMENT GROUP WEBSITE

Online/Interactive / Websites / 021 / Websites / 021A / Consumer




BOLD AWARD

ADVISORS EXCEL
ADVISORS EXCEL BIRTHDAY WEBSITE

Online/Interactive / Websites / 021 / Websites / 021A / Consumer



ADVISORS EXCEL

O

ADVISORS EXCEL WEBSITE

-0

Online/Interactive / Websites / 021 / Websites / 021B / B



Are you afinancial advisor in growth mode who's putting yourself last — (eddlr\g more marketing, more hours, more cli Nty
ultimately not growing your bottom line? Or not growing it as fast as you'd like? y S ’
- ’
. 4 é T ’

APRIL 2-4, 2025 o TOPEKA, KANSAS

ADVISORS EXCEL
PATHZPROFIT WEBSITE

Online/Interactive / Websites / 021 / Wehsites / 021C / Microsites




WEONESDAY, JAN. 15 = FRIDAY, JAN. 17, 2025

ABOUT LOCATION SCHEDULE HISTORY QUALIFICATIONS SPEAKERS GIVING \ ) /

HONORING A LEGACY e i

CELEBRATING WHAT.COMES NEXT

WERE RERDY, AR YOU? o e

BUOLD ARARD

ADVISORS EXCEL
/WD Wsos WEBSITE

Online/Interactive / Websites / 021 / Websites / 021C / Microsites




SOCIAL MEDIA VIDEO

SULWER AWALRD

TOPEKA & SHAWNEE COUNTY PUBLIC LIBRARY
SUMMER READING PROMOTION ’

Online/Interactive / Social Media / 022 / Social Media / 022A / Single Execution
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: . e “WHEN YOU WANTTO
IHUMAD - &8 SULCEED AS BAD AS YOU
J ’

WANT T0 BREATHE, THEN

AUTHOR, SPEAKER, YOU'LL BE SUCCESSFUL™
- EDUCATOR, PASTOR AR 1 S AL
L SIH TH REOEVED THE
ACHEYEMENT AWARD

COACH K
F«”&i‘.’;ﬁ‘u‘i‘ﬁm

E COACH, LEADER,
MENTOR, CHAMPION
5 wsos () 2028

XS At TOP ANGEL SERIAL ENTREPRENEUR SELF-TAUGHT [0P.SAAS COATH 'BESL-SELLING AUTHOR

ADVISORS EXCEL
WS0S SPEAKER ANNOUNCEMENTS

Online/Interactive / Social Media / 022 / Social Media / 022B / Campaign




OUR HISTORY OF
MAKING AN IMPA

CAMP
SOUTHERN
GROUND

T
() WSDS 2025 CARITY PARTNER #3

ozes—
PROJECT

ADVISORS EXCEL

WHERE IT ALL STARTED

Founded by GRAMMY Award-winning
artist Zac Brown in 2011, Camp Southern
Ground is dedicated to serving youth
and veterans. Their mission is to provide
extraordinary experiences for individuals
10 recognize and magnify the unique
gifts within themselves and others to
profoundly impact the world

The Jones Project was founded in June
2022 in memory of Josh Jones, our
nonprofit's namesake who died of

suicide in March 2021, its mission s to
bring a message of hope and healing to

Kansas secondary students by using the

power of storytelling.

EACH YEAR, WE
GREW STRONGER...

SUPPORTING CAUSES
CLOSE TO OUR HEARTS

QBRGNS T

TOTAL IMPACT
OVER THE YEARS

58,764,800.00

The cotlective amount we A ol
Gonsted over the years at WSOS

READY T0 MAKE
OUR BIGGEST IMPACT YET?

STAY TUNED
10 OUR SOCIAL

for the month of Novermber 35 wo

snnounce our 2025 charkty partners.
1 the comerg woeks and how you

can make your mpact by donsting!

¢ STIRY=MAKING

After celebrating Veterans Day,
let’s continue to honor our heroes
by supporting these life-
changing programs.

BY THE NUMBERS

400 Acros: The camp sits on a
] sprawling 400-acre property in
*  Fayetteville, Georgia, offering plenty
of space for campers o explore and
engage in outdoor activities
1,000+ Campers Each Summer:
AR
® summer camp programs, providing a
diverse, inclusive experience for kids of
all backgrounds and abilites.

THE JONES PROJECT
BY THE NUMBERS

I 71,068 students and

+ counting reached by the
Jones Project
100% free of charge to

E. secondary schools within the
state of Kansas.

WSO0S CHARITY ANNOUNCEMENTS

Online/Interactive / Social Media / 022 / Social Media / 022B / Campaign

3 3 Veteran Programs: Warrior Week,

Warrior PATHH, and Warrior Family week

that run August - May
5,500 veterans and their family
members—Camp Southern Ground's
goal to serve by 2025,

GL s o o i e
e

Powerful 59-minute message of

3. hope, help and healing from
Damon Parker, executive director
of The Jones Project.

q Visited 177 schools, churches and
« other organizations

S Countless messages received from

» students each week

In the words of Zac Brown,

“LOVE IS THE REMEDY,”

—_
and we believe that together, we.
can make a big impact at WSOS

2025 in Kansas City.

Help us honor
JOSH'S LEGACY

at WSOS 2025 in Kansas City!

STRIAMATE




FILM, VIDEG
& SOUND
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SILUER ANARD

PLUS MINUS SOUND & PICTURE
A@ CALHOUN'S JEWELERS 20TH ANNIVERSARY

Film, Video & Sound / Television Advertising / 031/ Local / 031A / Single Spot / 30 secunds/uumj/,,.,~

=



https://www.youtube.com/watch?v=wW9ffIE4CBA&list=PLKg-oUFP76hVjw6KFn0CySCTo6v_0S4bC&index=11
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MMTH CREATIVE STUDIO
CELEBRATE TOGETHER

Film, Video & Sound / Television Advertising / 032 / Regional or National / 032A / Single Spot /



https://www.youtube.com/watch?v=L88hx6BCoD4&list=PLKg-oUFP76hVjw6KFn0CySCTo6v_0S4bC&index=6

ADVISORS EXCEL
@ WS0S ST. JUDE CHARITY VIDEG

Film, Video & Sound / 036B / Branded Content & Entertainment For Online Film, Video & Sound / Mere than 60 seconds


https://www.youtube.com/watch?v=y8MBjG76YGo&list=PLKg-oUFP76hVjw6KFn0CySCTo6v_0S4bC&index=10
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ADVISORS EXCEL
COMPLIANCE CASH CAB D

Film, Video & Sound / 036B / Branded Content & Entertainment For Online Film, Video & Sow ,Mx}r{ﬁjn'ﬁﬂ"‘s/é/cunds

_—



https://www.youtube.com/watch?v=AdACTxXtulM&list=PLKg-oUFP76hVjw6KFn0CySCTo6v_0S4bC&index=7

BLD ANARD

ADVISORS EXCEL
A Wsos 2025 REVEAL VIDED 7

Film, Video & Sound / 0368 / Branded Content & Entertainment For Online Film, Video & Suund/[/,MnfB/f/t]l 60 seconds

e


https://www.youtube.com/watch?v=9dIa7Yze-TI&list=PLKg-oUFP76hVjw6KFn0CySCTo6v_0S4bC&index=8
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ADVISORS EXCEL
ILGENFRITZ FINANCIAL GROUP ABOUT US P

Film, Video & Sound / 0368 / Branded Content & Entertainment For Online Film, Video & Sound///Mnfa[_’t:Imﬁ'ﬂ”s/é'cnnds
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https://www.youtube.com/watch?v=LI_XxBpc4Po&list=PLKg-oUFP76hVjw6KFn0CySCTo6v_0S4bC&index=9
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TOPEKA 200 & CONSERVATION CENTER
AMERICAN ADVERTISING AWARDS COMMITTEE
SHANNON REILLY
JEFF CARSON
CYTEK
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MEDIA PRODUCTION

MELVINA TAYLOR PRESTON WILSON
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D'mi Lemman & Karen Watson
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https://www.youtube.com/watch?v=ESQYtnIu8cE&t=4s
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CROSS PLATFORM




DIGITAL SIGNS

------------------------

Ann ‘Add your True Blue” Debit Card to Apple Poy?.

TAP mmmmdﬂ Mmynu True Blve”
Deml&mlmweenk st1- 30,2024,

*
|  neyowaseons e e oo
y & Vtfe o i
DEBIT uthorized g

10 WINNERS TOTAL
capfed.com/endlesssummer

TBO ADS

~— NO SHOES ; |
* NOWALLET, ~

NII PRUBLEM :
= | YOU COULD WIN $10,000!

10 WINNERS TOTAL

CYO = @=L
: 3 PAY.PLA

SOCIALS

ot [t NS
310,0007 Wy uys
— S FOR SPENDINE

CAPITOL FEDERAL
VISA DEBIT SUMMER CAMPAIGN

Cross Platform / 044 / Integrated Advertising Campaigns / 044D / Consumer Campaign, Regional or National



COMPASS MARKETING & ADVERTISING PARTNERS

PARS BRAND IDENTITY KIT




. LLOYD
LLOYD i

% s

LLOYD

THE

LLOYD

A ADVISORY GROUP
\ Galnenibe Romell
\ 575 Lo Carder S 1570 04 Audsans R, S 2308
Y i s, CA 80501 Rovwell GA 0076,
Nobfree 500711472 | Phane TIDAIIGIT AN N SIS

The Lind Grog,

P 1 ot
e ot The L G I s o eponiot Vmed et ey : o
. Serving familics with Zewss and Luimany

ADVISORS EXCEL
A\@ THE LLOYD ADVISORY GROUP REBRAND

Cross Platform / 045 / Integrated Brand Identity Campaign / Local, Regional or National
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ADVISORS EXCEL
SHARE 3 CAMPAIGN

Cross Platform / 045 / Integrated Brand Identity Campaign / Local, Regional or National




XTREME P
BIRTHDAY

REWIND

Every year, we want to make a birthday gift to
send to our clients that is memorable and
makes them feel appreciated. This year, we
‘wanted to take them back in time to the 90s
with this 90s energy/nostalgic birthday
package using the colors, patterns, and iconic
pieces that can spark memories for our
clients. Typically we send our gift in a box, but
being a 90s theme, we wanted this gift to be
“totally tubular,” so we decided to customize a
shipping tube to send the gifts in.

In the tube they will find a customized energy
drink, a mini super soaker, a fanny pack with
the famous jazz cup stripe, a birthday card, a
customized LEGOs figure, cookies and a
custom die-cut video box that was construced
and designed to look like a TV/VCR Combo
where they can watch the birthday video we
created for them.

ADVISORS EXCEL
XTREME BIRTHDAY REWIND

Cross Platform / 045 / Integrated Brand Identity Campaign / Local, Regional or National




ADVISORS EXCEL
UNIQUE SOUNDS OF THE SEASON

Cross Platform / 045 / Integrated Brand Identity Campaign / Local, Regional or National
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LAYMAN LEWIS
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ADVISORS EXCEL
A@ LAYMAN LEWIS REBRAND

Cross Platform / 045 / Integrated Brand Identity Campaign / Local, Regional or National




046 | Integrated Branded Content Campaign

— i TOPEKA & Cross Platform
@ B oy o Campaons Strateg|c PIa n Campa|gn

i . R§S Strategic
‘ ‘ 74 Plan - 2329 |

= A . L ,, > \
== A >

PRINT &

- i B | &
: | L Gy W 3 .
e =  r—— ‘ PUBLICATION
- . OVERVIEW

TOPEKA & SHAWNEE COUNTY PUBLIC LIBRARY
STRATEGIC PLAN

Cross Platform / 046 / Integrated Branded Content Campaign / Local, Regional or National
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s ol YEARS OF

And for the stars and stripes

. May freedom forever fly, let it rinJ@\ S § ===
Salute the ones who died THE [ )
The ones that give their lives B < ®
so we don't have to sacrifice —

Allthe things we love” Ca TWO AMERICAN GREATS MEET FOR ONE UNFORGETTABLE NIGHT
' ADVISORS EXCEL'S 20TH ANNIVERSARY CELEBRATION

— Zac Brown Band

TANN, 7
In the heartland of America, where amber waves of grain strefch to meet endless blue skies, there's a spirit w S [] S E u E 5
that defines us Ay novation and the pursut of dreams. - =/

This spirit drives our nation forward, propelling individuals and businesses to new heights of success. THEWORLOSERIESOFSUCCESS.COM

At Advisors Excel, we've worked hard to embody the spirt of that commitment for the past 20 years The WSOS is designed to provide general information only on the topics covered. Portions of this training are designed FEATURING
R o blassad Uo oy you o us n thi passeil for thase producers who are lic to both solicit and negotiate the sale of insurance and provide investment advice. Z A [: B R n w N H A N n
Producers are ultimately responsible for the use or implementation of these concepts and should be aware of the
compliance requirements of any broker-dealer or Registered Inves t Adviser with which they may be affiliated, the
insurance carriers they represent. federal requlations and state insurance regulations. The unique experiences and JAN u ARY 15-17
refative success of the pri may not be representative of the experience of all financial professionals. Results
from the use of the concepts and strategies shared at The WSOS are no guarantee of your future success. I

Wil 202l

3602275 For financial professional use only. : =/

With that spirit of American greatness in mind, we're pleased to announce
’- that we've booked the Grammy-winning ZAC BROWN BAND to join us at

The World Series of Success in Kansas City, January 15-17, 2025!

ADVISORS EXCEL
WS0S CAMPAIGN

Cross Platform / 046 / Integrated Branded Content Campaign / Local, Regional or National



REICONE

= A WELCOME FROM YOUR FOUNDERS

ADVISORS EXCEL
ADVISORS EXCEL REBRAND

Cross Platform / 046 / Integrated Branded Content Campaign / Local, Regional or National
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ADVISORS EXCEL

/A AE PARTNERSHIP

Cross Platform / 046 / Integrated Branded Content Campaign / Local, Regional or National



ELEMENTS OF
ADVERTISING




% Layman Lewis Rebrand

The enduring idea is “Leading generations with the head and the heart," which clients
% experience through the attributes of Warmth — Expertise — Trust. Both Alicia’s and Josh’s
% grandfathers were in the financial business, and Alicia’s father, Chuck Layman, co-founded
Layman Lewis with Alicia in 2008. The eventual partnership between Alicia and her husband,
% Josh, offers an interesting duality: Alicia is glowing and relational, while Josh brings calm
reassurance and expertise. Clients are treated like family — and Alicia and Josh desire to pave
the way for solid relationships across generations. Intertwining the firm’s yin and yang adds
% depth to the brand and positions Layman Lewis as a reputable, relational, and enduring
institution. One client said, “They walked us through some really hard times where | didn’t think
IE that we were going to be able to retire. And here we are. We're retired, and we’re enjoying life.
% And I'm so glad that | met them.” To clarify which messages are strongest, the writer created a
brand messaging deck with primary and secondary messages, including “Retirement looks good
|:,_ on you” and “Financial planning for people on the go-go,” a nod to their clients' active, healthy

| lifestyles and custom URL “Go-Go-RetireColorado.com.”

ADVISORS EXCEL
LAYMAN LEWIS WEBSITE

Elements of Advertising / Copywriting / 048 / Copywriting




% Lloyd Advisory Group Rebrand

% Mark Lloyd has been humbly helping generations of families in greater Atlanta since 1995. As

% Heidi Lennon, VP of Marketing and Operations, told us, the Lloyd Advisory Group is a “big-city
firm with a small-town feel” — an organization committed to timeless dedication with a

% servant’s heart. Those principles coupled with Mark’s love of music — he has been in several
groups, including a “Chicago” cover band — formed the foundation for an enduring idea that

IE also became the firm’s tagline: “Serving families with heart and harmony.” Inspired by Heidi’s

% vision of a modern farmhouse, we built a brand that reflected a “harmonious” blend of

[ traditional values and forward-thinking strategies.

ADVISORS EXCEL
MARK LLOYD WEBSITE

Elements of Advertising / Copywriting / 048 / Copywriting




(== Q FINANCIAL

ADVISORS EXCEL
0 FINANCIAL LOGO

Elements of Advertising / Visual / 049 / Logo Design




=c LAYMAN LEWIS f,‘&

W ADVISORS EXCEL
/D  LAYMAN LEWIS LoGO

Elements of Advertising / Visual / 049 / Logo Design
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ADVISORS EXCEL

Elements of Advertising / Visual / 049 / Logo Design



SILVER AMARE

REDLEGGERSTUDIO (.
SMOKY HILL PRINT TEE

Elements of Advertising / Visual / 091 / lllustration / 051A / llustration / Single




SILVER ANMARD

ADVISORS EXCEL
SWD DOG ILLUSTRATIONS

Elements of Advertising / Visual / 091 / lllustration / 051B / Illustration / Series




SILVER AWARD

BUMPASS MARKETING & ADVERTISING PARTNERS
ROAR & POUR CAMPAIGN PORTRAITS

Elements of Advertising / Visual / 052 - Still Photography / 052D / Black & White, Color, Dlgltally Enhanced/l:ampalgn




SIERIRD

JROCK DESIGN & PRODUCTION
PITT STATE DANCE MINOR COLLECTION

Elements of Advertising / Visual / 052 - Still Photography / 052D / Black & White, Color, Digitally Enhaﬁced //Bampaign
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SILVER AMARD

PLUS MINUS SOUND & PICTURE
E  CAHOUNS JEWELERS 20TH ANNIVERSARY

Elements of Advertising / Film & Video / 054 / Cinematography / 034A / Cinematography / s/muy:


https://www.youtube.com/watch?v=551bDM7c4H0&list=PLKg-oUFP76hVjw6KFn0CySCTo6v_0S4bC&index=2

COMPASS MARKETING & ADVERTISING PARTNERS

RELAXING GETAWAY TO KANSAS PARKS

inematography / Campaign_

Elements of Advertising / Film & Video / 054 / Cinematography / 0948 / C


https://www.youtube.com/watch?v=edmO0h_StI0&list=PLKg-oUFP76hVjw6KFn0CySCTo6v_0S4bC&index=5

PUBLIC SERVICE
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ADVISORS EXCEL
A Lirenouse

Public Service / Film, Video & Sound / 087 / Public Service Non-Broadcast Audio-Visual



https://www.youtube.com/watch?v=Ge1bswyBk8Q&list=PLKg-oUFP76hVjw6KFn0CySCTo6v_0S4bC&index=14

ADVERTISING INDUSTRY
SELF-PROMOTION
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ADVISORS EXCEL
ADVISORS EXCEL NEW HIRE KIT

Advertising & Media Industry Self-Promotion / Collateral / 090 / Brand Elements
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JUDGES' CITATION






https://www.youtube.com/watch?v=nMaxcuO1Gd0&list=PLKg-oUFP76hVjw6KFn0CySCTo6v_0S4bC&index=12

CELEBRATE TOGETHER

Special Judges' Award / Judges' Citation / Video



https://www.youtube.com/watch?v=js4_nxkr96E&list=PLKg-oUFP76hVjw6KFn0CySCTo6v_0S4bC&index=13

. ADVISORS EXCEL
FUNC REBRAND

Special Judges' Award / Judges' Citation / Branding




ADVISORS EXCEL
SWD DOG ILLUSTRATIONS

Special Judges' Award / Judges' Citation / lllustration
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Special Judges' Award / Judges' Citation / Website




MOSAIC AWARD




STORIES

AFRICAN AMERICAN TOPEKA
BEFORE AND AFTER BROWN
EXHIBIT SIGNAGE - TITLE

ALICE C. SABATINI GALLERY &
BLACK AMERICAN BLUEPRINT COLLECTIVE
PRESENT

QU

B
STORIES

|G RECE PTIiON
AFRICAN AMERICAN TOPEKA

BEFORE AND AFTER BROWN m E "‘%ﬁg ”34&

E
PEKA BEFORE AND AFTER BRO
kel
» ‘ n‘ 4-6pm
e Sabatini Gaj|,
. er
Nawnee County Pubh(nbmy | 1515 1);

510th Ave

IIH

FEB 23 - MAY 19

i

fuary 24 |

| Topeka, ks
70th anniversary of Brown v Board collaboration with the Black Collective Feb 23 - May 19 ezl e ase LI
CREDIT: Our Stories: African American Topeka Before and After Brown is a collaboration between the
Black American Blueprint Collective and the Alice C. Sabatini Gallery
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BEST OF SHOW




A 72\

AE PARTNERSHIP


https://www.youtube.com/watch?v=zx0c-o_yQVg&list=PLKg-oUFP76hVjw6KFn0CySCTo6v_0S4bC&index=1

THANRS!




PRESIDENT - Mikell Burr
VICE PRESIDENT - Sydney Clark
TREASURER - Carey Kennedy
Tﬂ PE K A AD FED SECRETARY - Ashley Beason
PAST PRESIDENT - Jennifer Goetz
SILVER MEDAL AWARD ADVISOR - Kurt Eskilson

BUARD AMERICAN ADVERTISING AWARDS CHAIR - Karen Watson
WEBSITE CHAIR - D’'mi Lemman

2o U L

COMMUNICATIONS & SOCIAL MEDIA CHAIR - Amanda Keeffe
MEMBERSHIP CHAIR & COLLEGIATE LIAISON - Christina Noland




AMERICAN

ADVERTISING

AWARDS
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